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Report of Student Centric Problem Solving Teaching Learning

Academic Year :- 2018-19. Semester :- V

' Type | Problem Solving Teaching Learning

Sub Type_ | Project

Departmen | Commerce
t/Subject | Export Marketing p[a”

" Class T.Y. B.Com Date 25/09/2018
" Brief of | Project descriptions provide the following i  No. of Studehf_i’articipated
Activity | details to the applicants: the problem the |

project will address, a set of goals for the
project, the overall objectives for the project,
as well as a project plan that describes the
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e Outcome of Student Centric Problem Solving Teaching Learning

Project outcomes are results that occur from creating your product or service. They are the changes
in policies, people and communities that you aim to achieve with your work. Outcomes may be
positive or negative and sometimes occur unintentionally. These statements are specific and
measurable, letting you know when you accomplished your goal. While they lead to creations,
project outcomes focus more on the broad mission.

Determining if you met your business objectives.
Learning lessons for future projects and identifying areas for improvement.

Discovering ways for meeting the needs of yours clients
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| Sr. Roll No. Name of the students Title of Project
No ‘
1 1 AGRE TEJAL KISAN 4(
2 2 ANWARI SALIM JUNAID
3 3 | ASHTAMKAR DNYANDEV NARAYAN
4 2 BHAGADE PRATHAMESH LAXMAN Study on Marketing Strategy of Retail Cloth
Business in Mandangad
5 5 BHUWAD SHWETA SHARAD
6 6 CHOUGLE HUMA DOSTMOHAMMED
7 7 DALVI SWATI SURESH
] 8 DESAI SANKET SAINATH
9 9 GANVE RINA RAJENDRA
10 10 GOVALE RITESH RAMESH
11 11 HARIJAN SHIVA RAMDAS
12 12 ol Comparative Study of Organised and
13 13 JADHAY VIRENDRA HARISHCHANDRA Unorganised Retail Market in Mandangad,
12 14 JADHAV VISHAL NANDU ]
15 15 KADAM POONAM PRABHAKAR
16 16 KADAM RUPESH RAMESH
17 17 KASARE ANJALTVILAS
18 18 KHADE SHRIKANT DATTARAM
19 19 KHOPATKAR SURAJ SANDESH
20 20 RORARE RUTIMA RAESH Study on Marketing Strategy of Mandangad
21 21 KULABKAR JAYESH GANESH Bazar
22 22 KUNBI SAQIB SAADAT &
23 23 LAMBE MUSTAQUEEM KHALIL
24 24 LOKHANDE PRANIL FRAKASH
25 25 MAHADIK DIVYA VIJAY
2 | 26 MAHADIK PRAJAKTA VASANT ]
27 27 MOHITE NILAM YASHWANT
28 28 PARKAR FAHIMAHMED KHALIL
29 29 PAWAR SUNIL ZAPU
—30 30 RAJVILKAR RUCHILA RAMCHANDRA —1 Study on New product Marketing
31 31 RATATE DIPALI VISHWAS
32 32 SAIN SAKIB ALTAF
33 33 SALVI PRADNYA MAHADEO
34 34 SATHE ARBAZ DILAWAR
35 35 SHAIKH JAVVAD MAHAMMADWAHID
36 36 SHIGAVAN PRASHANT ANANT
37 37 SHIGAVAN SUNIL DHONDU o
Study on Impact of Demonetization on rural
38 38 SUGADARE KALPESH RAMESH Market.
39 39 TETWALKAR RUKHSAR MOHAMMED |
HUSAN .
40 40 VANGULE OMKAR RAVINDRA
41 41 ASHTAMKAR GEETA SANTOSH
42 42 MHAISKAR SALAM MAHAMAD SALIM
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' Sub Type | Project
b
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Brief of Project descriptions provide the following details | No. of Student Participated ’
Activity to the applicants: the problem the project will

address, a set of goals for the project, the overall

' objectives for the project, as well as a project
plan that describes the activities the members
will undertake.
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¢ Outcome of Student Centric Problem Solving Teaching Learning

Project outcomes are results that occur from creating your product or service. They are the changes
in policics, people and communities that you aim to achieve with your work. Outcomes may be
positive or negative and sometimes occur unintentionally. These statements are specific and
measurable, letting you know when you accomplished your goal. While they lead to creations.
project outcomes focus more on the broad mission.

Determining if you met your business objectives.
[.earning lessons for future projects and identifying areas for improvement.

Discovering ways for meeting the needs of yours clients
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Sr. | Roll Ne. Name of the students Title of Project
No '

1 1  |[AGRETEJALKISAN

¥ 2 ANWARI SALIM JUNAID

3 3 ASHTAMKAR DNYANDEV NARAYAN |

4 4 BHAGADE PRATHAMESH LAXMAN

5 5 BHUWAD SHWETA SHARAD Study on Online payment options
6 6 CHOUGLE HUMA DOSTMOHAMMED =]

I 7 by DALVI SWATI SURESH

8 8 DESAI SANKET SAINATH

) 0 GANVE RINA RAJENDRA

10 10 GOVALE RITESH RAMESH

11 11 HARIJAN SHIVA RAMDAS

12 12 JADHAV AMRUTA SUNIL

13 13 JADHAV VIRENDRA HARISHCHANDRA

14 14 JADHAY VISHAL NANDU Study on E-Marketing Strategy w.s.r. Flipkart.
15 15 KADAM POONAM PRABHAKAR

16 16 KADAM RUPESH RAMESH

17 17 KASARE ANJALT VILAS

18 18 KHADE SHRIKANT DATTARAM

19 19 KHOPATKAR SURAJ SANDESH
20 20 KODAPE RUTUJA RAJESH
21 21 KULABKAR JAYESH GANESH
22 22 st il Study on E-Banking Services of State Bank of
23 23 LAMBE MUSTAQUEEM KHALIL India

24 24 LOKHANDE PRANIL PRAKASH
25 25 MAHADIK DIVYA VIJAY
26 26 MAHADIK PRAJAKTA VASANT

27 27 MOHITE NILAM YASHWANT

28 28 PARKAR FAHIMAHMED KHALIL
29 20 PAWAR SUNIL ZAPU

30 30 RAJVILKAR RUCHILA RAMCHANDRA

3] 31 RATATE DIPALI VISHWAS Study on Digital Payment options and Rural

areas peoples

32 32 SAIN SAKIB ALTAF

33 33 SALVI PRADNYA MAHADEO

34 34 SATHE ARBAZ DILAWAR

35 35 SHAIKH JAVVAD MAHAMMADWAHID

36 36 SHIGAVAN PRASHANT ANANT

37 37 SHIGAVAN SUNIL DHONDU

38 38 AR LoV HANERD Study on Postal payments Bank's Marketing
39 39 mﬁLKAR RUKHSAR MOHAMMED Strategies

40 40 VANGULE OMKAR RAVINDRA

41 41 ASHTAMKAR GEETA SANTOSH

42 47 MHAISKAR SALAM MAHAMAD SALIM




